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Structural data
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Total Germany International

*including exhibitor employees and speakers

Structural data

Interactions

50+ Presentations in the supporting program

1 30,000+ Chat messages sent

2 , 300+ Person-to-person video calls

210,000+ | Exhibitor profile views
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Structural data visitors
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Visitors‘ origin

Visitor countries and internationality

70%
International
TOP 10 COUNTRIES FOR VISITORS

Ll Germany

Netherlands

Great Britain
=11

Spain

France

Belgium

Czech Republic
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Number of countries

100+ |
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Russian Federation

Visitors‘ origin

Global composition

Germany
30 % ¢ Europe without Germany
North America
48 %
3%
Asia
1M1 %
South America
5 % "
Australia
1% 2%

Africa
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Structural data visitors

Visitors‘ professional status

Entrepreneur, partner and self-employed

Director, board member and head of an
authority

Other employee, skilled worker

Head and other employee with managerial
responsibility

Group head and project director
Trainee
Student

Other position
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I 3
I 57
I 7
I 77

I s

B 4%

1%

B 2%

Visitors‘ industry

Retail

Wholesale

Manufacturer

Miscellaneous
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37%

27%

23%

13%



Visitor survey
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Main reasons for visit

What are the main reasons for your visit to Interzoo.digital? (Multiple answers, extract)

Information about new products I 3%
General market orientation | I 53 %
Initiating business contacts I 44 %
Further education / extending knowledge NG 32
Experience / exchanging information | 30%

Maintaining business contacts | 30%

Preparation for investment and o
purchasing decisions I 7%

Influence on product development [N 16%
Observing competitors N 15%

Conclusion of contract / purchase I 14%

Experience in digital events

Have you participated in a virtual trade fair before?

It was the first time participating in a
virtual trade fair for 62 % of the visitors
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Structural data exhibitors
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Exhibitors® origin

Exhibitor countries and internationality

77%
Intemational TOP 10 COUNTRIES FOR EXHIBITORS
@ 1
' 3
J 4
Number of countries ° B
7
48 8
9
27 % of exhibitors were young
innovative companies and start-ups 10
Exhibitors‘ origin
Global composition
Germany
_ | 58 (23 %) ¢ Europe without Germany
North Amerlca. ) 146 (43 %)
18 (5 %) " %
Asia
88 (27 %)
South America
4(1%) :
, s ® Australia
1 (0 %) 1(0 %)

Africa
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Structural data exhibitors
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Start-ups

Young innovative companies and start-ups

27 % of exhibitors were young
innovative companies and start-ups

Product groups
Product groups of exhibitors
Articles for dogs, cats I 50%
Articles for small animals, rodents I 13%
Aquaria I 8%
Articles for birds I 7%
Terraria I 6%
Pet food technology I 3%
Articles for animals in the garden I 3%
Miscellaneous I 3%
Additional Products I 3%
Shop fittings, packing B 2%

Trade literature, multimedia 1 1%
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Exhibitor survey

Exhibitor objectives
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What were your company's objectives for exhibiting at Interzoo.digital? (Multiple answers, extract)

Winning new customers

General information about the range of
products / services on offer

Image building / representation
Information about new products

Preparing business transactions
Observation of competitors

Cultivation of customer relations

Direct conclusion of business transactions
Exchange of experience

Other objectives

Recruiting

84%
I 59 %
I 8%
I 47 %

I 30%

I 29%

I 2%

I 22

I 18%

B 7%

0%

Target group accuracy

Did you reach your most important target groups at Interzoo.digital?

74 % of exhibitors
reached their most
important target groups
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74 %




Exhibitor survey
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Follow-up business

Do you expect follow-up business after making contacts and paving the way during the fair?

72 % of exhibitors
expect follow-up
business

Miscellaneous

The representative surveys were carried out by a neutral market research institute.

This show report is also available in German.

Organizer

Wirtschaftsgemeinschaft Zoologischer Fachbetriebe GmbH, Wiesbaden,
interzoo@zzf.de

Wiesbaden 2021
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